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Sharp ideas.

Hard-working words.



HIYA.
I’m Carolyn, an award-winning copywriter 

and conceptual thinker working with brands 

and agencies across the UK and beyond.

An expert brief-breaker, thought-sorter 

and waffle-wader, I’m here to think 

outside the box, build a new box

or blow up the old one.

Professionally curious and naturally nosey, 

I make sense of sentence spaghetti and 

approach long-copy with aplomb.

I’m 'Caz' by name, northern by nature, 

and I'd love to show you my work.



CONTENTCONCEPTS

MY EXPERTISE

Websites & SEO   

Email campaigns 

Digital banner ads       

Push & social posts

Campaign creation  

Brand naming       

Big-picture ideas

Direct Mail   

Posters and signage 

Magazine articles

PRINTDIGITAL

Articles & blog posts 

SEO & keyword research                

UX writing



BRAND EXPERIENCE

From award-winning DM to 

scroll-stopping email, I’ve 

worked with B2C & B2B brands 

across many sectors; travel 

& tourism, finance, energy, 

healthcare, food, government 

and more.

BRANDS 
I’VE WRITTEN FOR



HANNAH WATERS
Executive Creative Director, Armadillo

“I can’t recommend her enough.

From her inquisitiveness interpreting

a brief and working within tight

timelines, to collaborating with 

colleagues in all disciplines, seeking

and taking feedback willingly - Cas is

a joy to work with for the quality

of her company as much as her work.” 

TESTIMONIALS

”



Kate Grant
Easy & Clear Communications

“Carolyn is an exceptional 

copywriter who produces work that 

is both accurate and on-message.

I find her to be very adaptable, 

willing and able to produce 

content for a range of sectors

and clients.”

TESTIMONIALS

“



MY WORK
I’ve written for many sectors across multiple channels. 

Here’s just some of my work (zoom in to read the detail).

A SELECTION



An opulent printed mailer 

made to entice guests on 

board Cunard’s newest, 

most decadent ship.

CUNARD  
QUEEN ANNE DM        
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CUNARD QUEEN ANNE DM
To announce the launch of its 

newest ship, Queen Anne, Cunard 

wanted to give potential guests 

a taste of her signature style; 

‘elegance reimagined’.

Working together with an art

director, we developed the 

concept of a luxurious 

presentation case featuring 

collectible cards, each 

drawing on design elements 

found on board. 

Spellbinding copy invited guests 

to picture themselves at sea, 

and tucked neatly behind sat

a destinations brochure to

pore over.



Over £17 million 

in revenue was 

generated in the 

first four weeks, 

giving an ROI of 

46:1. Highly 

collectible, 

packs were even 

listed on eBay.

CUNARD QUEEN ANNE DM



A playful & dynamic 

email campaign to 

engage Big Mac fans in 

McDonald’s #notabigmac

ATL activity.
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MCDONALD’S
eCRM
CAMPAIGN



MCDONALD’S eCRM

When McDonald’s decided to add 

bacon to its Big Mac, people had 

big feelings. Customers were 

encouraged to vote for or against 

the extra topping through 

social channels.

We created an email campaign to 

support ATL activity. Fans 

received a series of interactive 

emails featuring tabbed content, 

voting buttons and dynamic poll 

results. How they voted over six 

weeks determined email messaging 

come Valentine’s Day.        



MCDONALD’S eCRM



A fun, educational 

printed guide to the 

extraordinary animals 

of Longleat.
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LONGLEAT
ANIMAL 
GUIDEBOOK



LONGLEAT ANIMAL GUIDEBOOK

Longleat’s much-loved safari 

park needed a brand new 

guidebook to educate guests 

about the animals they 

encounter on their visit.

Working closely with

a designer, I wrote fun, 

educational copy to fill 

this 70-page booklet – and 

learned some pretty 

incredible animal facts 

along the way!



LONGLEAT ANIMAL GUIDEBOOK



A nightstand book to 

help new parents thrive, 

featuring advice on 

everything from changing 

nappies to decoding 

infant cries.

APTAMIL 
NEWBORN  GUIDE 
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APTAMIL NEWBORN GUIDE
Infant formula brand 

Aptamil’s goal is to support 

new parents. In those 

exhausting first few weeks, 

the right advice can make a 

world of difference.

I researched and wrote this 

premium DM piece which was 

delivered to expectant 

mums on their due date. 

Alongside practical advice, 

it offered emotional support. 

It’s the warm, reassuring hug 

every parent needs when 

the days are long and the 

nights are even longer.



APTAMIL NEWBORN GUIDE



Active for 2:

a multi-channel digital 

campaign across web and 

social, created to help 

pregnant women exercise 

safely.

APTAMIL
EXERCISE 
CAMPAIGN
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APTAMIL ACTIVE FOR 2

Aptamil wanted a campaign to 

dispel the myths around 

exercising in pregnancy and get 

expectant mums moving.

As lead copywriter in what was 

a thorough and impactful 

campaign, I researched the 

science, wrote advisory 

articles, concepted and edited 

video scripts and helped 

qualified fitness professionals 

communicate pregnancy-safe 

workout programmes.



This multi-channel 

campaign engaged 

with over five  

million mums and 

encouraged them

to be more active.

APTAMIL ACTIVE FOR 2



APTAMIL ACTIVE FOR 2 VIDEO

Working alongside an art 

director, I developed a 

concept and script for 

the Active for 2 

campaign video.

I also edited scripts 

for a range of ‘meet the 

coaches’ videos voiced 

by swimming, yoga, 

running and weights 

experts.

A person in a blue shirt

AI-generated content may be incorrect.

https://www.youtube.com/watch?v=YksPGwDs8BY
https://www.youtube.com/watch?v=YksPGwDs8BY
https://www.youtube.com/playlist?list=PLR0MD2uAp6oFlC9r51iDJucjtdIMh_hhB
https://www.youtube.com/playlist?list=PLR0MD2uAp6oFlC9r51iDJucjtdIMh_hhB
https://youtu.be/YksPGwDs8BY?si=MJ80YOh0lxnfuOll


Writing for Stroud’s 

independent arts and 

culture magazine.
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GOOD ON PAPER
ARTICLES



GOP: EDITORIAL ARTICLES

Good On Paper is a stalwart of 

Stroud’s arts community; if 

it’s worth doing or seeing, 

you’ll find it in GOP. 

Production relies on the time 

and energy freely donated 

by writers, photographers 

and artists. It’s always a 

pleasure to be one of them.



GOP ARTICLE: 
BILLY ARTHUR



GOP ARTICLE:
ACP FESTIVAL



Discovering the 

difference between 

dovetail and biscuit 

joints to write website 

copy which tells a 

story of true 

craftsmanship.

AUSPICIOUS 
FURNITURE 
WEBSITE
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AUSPICIOUS FURNITURE WEBSITE

Kitchen designers and cabinet 

makers Auspicious Furniture wanted 

a website which showcased the 

passion and skill of their process.

I interviewed the owner at length

to gain an in-depth understanding 

of the company’s craft and drive. 

It was a fascinating conversation 

which allowed me to lift the lid 

on an artisanal carpenter’s 

creative process, and write copy 

that conveyed the care and 

attention he and his team 

devoted to every project.



AUSPICIOUS FURNITURE WEBSITE



Simplifying the 

complicated and 

translating medical 

jargon into benefit-led, 

customer-friendly 

messaging.

HEALTH HERO 
WEBSITE
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HEALTH HERO WEBSITE

Health Hero is a digital-first 

healthcare provider serving 

businesses, healthcare professionals 

and individuals. 

Their existing website was crammed 

full of complex messaging, aimed 

at both B2B and B2C audiences, 

which desperately needed to 

be untangled. 

I made suggestions to improve the

UX of the site, refined headlines

and infographics, and re-wrote 

copy to make it benefit-led and 

easier to understand.



HEALTH HERO WEBSITE



Inviting visitors to 

discover the magic of the 

wetlands through digital, 

print and social.

WWT
DIGITAL, PRINT 
& SOCIAL
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I work with WWT to 

produce seasonal 

campaigns for their 

10 UK sites. Channels 

include digital ads, 

social posts, website 

copy, plus on-site 

and out-of-home 

posters.

WWT PRINT & DIGITAL  



WWT PRINT & DIGITAL



EVERYTHING ELSE

04
Writing radio 

commercials and 

video storyboards

05
Sprucing-up CVs and 

writing cover letters 

with cut-through

Teaching clients how 

to improve their in-

house copywriting

06

Writing competitor 

reports for US 

medical giants Abbott

Developing UX and 

writing content for 

SSE’s HR intranet

Translating government 

documents into plain, 

accessible English

01 02 03Health-tech 

Research

SSE HR Content 

Creation

Easy-read 

Writing

CV Creation & 

Editing

Copywriting 

workshops

Radio & Video 

Scriptwriting



CV



Get in touch. I love a natter.

Tel: 07870 166 779

e: heycopywritercarolyn@gmail.com

www.copywritercarolyn.com

COFFEE?

mailto:heycopywritercarolyn@gmail.com
http://www.copywritercarolyn.com/
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